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FOR IMMEDIATE RELEASE

ABC RADIO NETWORKSTAPSTJ LAMBERT
TO LEAD AFFILIATE RELATIONS

--Role Includes Responsibility for U.S and International Affiliations--

(DALLAS, August 29, 2007) — ABC Radio Networks veteran, TJ Lambert, has been promoted to
Sr. Vice President, Affiliate Relations with responsibility for the distribution and affiliation of all
network programs and services. Lambert will lead affiliation efforts for the industry’s top shows
and content providers such as ABC News Radio, Paul Harvey, Talk programming and (10) 24
Hour music formats as well as ABC Radio Networks international efforts.

“TJisoneof our star performers,” said Jm Robinson, President, ABC Radio Networks. “He was
instrumental in making ESPN Radio the success it istoday and in recent months has worked with
our programming team to expand ABC Music Radio with star-talent and creative content that
will continue to grow our audiences and better meet our affiliates’ needs. Heisvery well
respected by our clients and his style will yield results.”

In recent months Lambert’s team has propelled American Country Countdown with Kix Brooks
into the industry’s leading Country countdown and teamed with ABC’s programming department
in expanding the star-studded lineup on Today’s Best Country to include air-personality Amy B.

A fourteen-year veteran of ABC Radio networks, Lambert most recently served as Vice
President, Affiliate Relations for ESPN, ABC Music Radio and ABC Radio International. In that
role his successes included growing ESPN Radio from a weekend network to a seven day 24-
hour format heard on over 350 full-time affiliates and in securing long term radio rights to play-
by-play jewel franchises Mg or League Baseball, the Bowl Championship Series of college



football and the NBA..

“l am extremely excited about the opportunity. The focus of our team is delivering great content
to affiliates and offering the very best customer service in the business,” said Lambert. “We want
to make it as easy as possible for our partners to program their stations and win—it’s that ssimple.”

Lambert will report to Jim Robinson and continues to be based at ABC Radio Networks’ Dallas
headquarters.

About ABC Radio Networks

ABC Radio Networks has nearly 4,400 affiliate radio stations reaching nearly 105 million people
age 12 and over each week. Programs and services include ABC News Radio, Paul Harvey News
and Comment, The Sean Hannity Show, Satellite Ssters, The Tom Joyner Morning Show, The
Doug Banks Morning Show, MoneyTalk with Bob Brinker, The Mark Levin Show, American
Country Countdown with Kix Brooks, The Michael Baisden Show, Dick Bartley's Rock & Roll's
Greatest Hits, Other ABC services include advanced digital media platforms including online
interactive advertising, streaming audio and podcasts, ABC Sports Radio, syndicated music and
talk programs including Flashback, format-specific e®?REP and production libraries,

and nine 24-Hour Formats, including Scott Shannon's True Oldies Channel and ESPN Radio
Advertising Sales and ABC Radio Networks en Espariol.

##H

Media Contacts for ABC Radio Networks:
Omar Thompson (972) 448-3387 omar.thompson@citcomm.com

CynthiaYoung (202) 895-2438 cynthia.young@citcomm.com
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